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These long partnerships have contributed to a better
understanding of the needs and how to further improve the
working conditions. Workers benefits and salary levels are
under constant monitoring and easy to adjust because of
the use of open costing calculation. Another focus point is
the environment and the impact our industry has on the
environment. Not only are we developing more sustainable
products, but we're also conscious about the use of
renewable energy, water consumption and how to save
energy and reduce green house gasses in general.

During 2021 SOLO Group received several complaints
through FAIR FORCE. All complaints were settled within the
same year. SOLO Group also worked together with other
brands and through other platforms to deal and settle
complaints.

COVID 19 overshadowed 2021 and also here SOLO Group
took it's responsibility. Factories were closely monitored and
in collaboration with the RSC (The New International
ACCORD) a clear guideline was distributed and checked
upon on monthly basis. All SOLO Group members were
checked frequently in order to continue their inspections at
the factory and safeguard themselves and the workers.

We continue to involve the Quality Assurance Team and all
visitors to be more involved in CSR and environmental
related matters.



SOLO Group has teamed
up with SAC (Sustainable
Apparel Coalition) and is
the using the HIGG Index
to communicate
environmental impact
figures on all his
sustainable products.

R

Sustainable
Apparel Coalition

SOLO Group also became
a signatory to The
Bangladesh ACCORD for
Electrical, Fire and
structural safety since 2019

and is still a member today.

ACCGERD

SOLO Group became a
FAIR WEAR LEADER brand
in 2020. Being a FAIR
WEAR member for more
than 7 years and by
implementing the FAIR
WEAR Code of Labor
Practices we made many
changes and achieved a
lot, but much more can
and will be done.

FAIR
WEAR

Since 2021 SOLO Group

also became an AMFORI

member and 100% of it's
factories have been

audited by BSCI.

amfori ()

Trade with purpose



At SOLO Group we have a very simple and straight forward
buying process and despite the turnover and diversity of
products a relative limited number of suppliers, what we are
trying to further reduce.

By using an open costing calculation it was very easy to
anticipate on the constant price increases of raw materials,
but also on the salary increase. By adjusting the CMT we
indirectly increased the workers wages throughout 2021.
SOLO Group is also using the FAIR PRICE app to
understanding the gap between the price we provide and
real costing.

The Buying team is fully aware of the requirements SOLO
Group has to meet and the approach it takes in order to be
compliant with the FAIR WEAR Code of Labour Practices.

SOLO Group is well known in the market for his buying
practice and our payment method but also for SOLO Group
price is an issue in this ever-competitive and demanding
market.

At SOLO Group we always work on open costing as this
makes everything more transparent. Quality and
consistency are key in our business and SOLO Group also
focusses on the purchasing of raw materials and provides
advance funding for this.

In almost all cases SOLO Group works directly with the
supplier. For the few cases this is not possible we always
make sure that we have inspected the factory prior to
placing any orders, subcontracting is NOT allowed, not
even after request. Factory locations must be inspected,
and all required certifications and documents need to be
in order. Production can never start without a visual
inspection by the CSR team and also the standards
according to The International Labour Organization (ILO)
are checked.






The Monitoring System of SOLO Group is controlled by a
dedicated team and led by the Quality, Sustainability and
R&D Director, who is supported by a dedicated team in
Bangladesh and in China where we have recently opened
an office in Hangzhou, Zhejiang Province. Country specific
risks are at all times monitored and taken into count.

SOLO Group's dedicated CSR team’s mission is to visit all
factories, meet with factory management, collecting audit
report and CAP's from other sources, collecting regularly
evidence of action in factories (committee report, fire drill,
etc.), new possible suppliers to be screened by CSR in
charge prior to sampling and order placement, closer
contact with mid and top level Management.

Most important task is to go through the different CAP’s
and make sure that the required changes are effectively
implemented and kept at the required level. During 2021
there was of course also the additional monitoring and
making sure COVID related safety measures were in place
and used correctly

at all times.

All these actions give us a better and closer contact with the
top Management and improves the way we can handle
remediation at all levels.

Our monitoring process includes the below:

e Regular visits of production units by CSR Responsible for
follow up previous CAP and discuss new issues if any.

e Review other social compliance audit reports (BSCI,
SEDEX, SAC etc.), identify noncompliant issues as per our
Code of Conduct and take corrective action.

e Periodic review regarding quality, sustainability, sourcing
practice etc.

e Collaborate with our management and with factory
management to ensure the implementation of consistent
disciplinary action strategies in cases of compliance
standard violations.

e Collect and review QC team comments who visited
production location on daily basis.

e Finally escalation/reduction process implement with
supplier in case of improvement or non-remediation.



As a result of monitoring we found several re-occurring
issues that need to be continuously addressed

* Social Management System

* Fair Remuneration

* Working Hours

* Occupational Health and Safety matters

* Grievance Mechanism

* Environmental Management

* COVID 19 related safety measures

As per FWF Labour standard, nowadays, most important

findings we found from below areas

* Freedom of association and the right to collective
bargaining

* Payment of a living wage

* Excessive working hours

* Safe and healthy working conditions

Fair Wear Wage Ladder is an integral instrument to measure

living wage. In this regard we see that living wage is a very
common finding. Among all our factories we can calculate
that 35% to 40% of all employees are getting living wages
which we should further increase in order to match with
FWF wage ladder.

Regarding our sourcing and monitoring practice we added

additional verifications :

* Checking other certifications (SAC, BSCI, OKO-TEX,
GOTS, OCS, WRAP, ISO etc.)

* Do factories have a waste management system and using
the FEM and FSLM reports from SAC

* What support does the factory gives to local community
and to physical impaired people

* Does the factory has a vertical set up, what would be
would be preference.

* |f factory is working with or engaged with any NGO's or
working with any kind of environmental project (Zero
discharge, ETP, etc.)

* Does the factory has any plans for green projects or
already working to make green factory would be
preference

SOLO Group does not stop evaluating TIER 1, but has
included the evaluation of TIER 2 and TIER 3 which we will
further develop during the coming years. Our ultimate goal
is offering full transparency and traceability to our clients,
from raw material to finished garment.



“WHAT GOOD IS HAVING AHOUSE IF
YOU DON'T HAVE AN ACCEPTABLE
PLANET TO PUT IT IN?"

HENRY DAVID THOREAU

THIS IS WHAT WE CULTIVATE A
LITTLE MORE EVERY DAY SO
THAT THE PLANET WE LEAVE

BEHIND ISABETTER PLACE.

Alain Milgrom
President SOLO Group



e When any Complaints filed against factory through several
internal complaints handling systems, were taken
seriously and resolved promptly. Moreover, FWF’s helpline

number works as a safety net ensuring that all complaints

- are heard and taken care of, even if the internal grievance
SOLO Group sourced from more than 20 factories in

handling mechanism falters.
Bangladesh a summarised monitoring system is defined =

e SOLO Group, in collaboration with FWF and the factory,
has successfully played a central role in resolving cases
and continues to do so. There is an active Workers
Participation Committee (WPC) at all our factories which
deals with proposals and complaints raised in the
meeting. They usually take place every two months.

e Fair Wear conducted five monitoring and one verification
audit throughout 2021 in our Bangladeshi factories.
SOLO Group CSR responsible in DLO updated
information from the CAP and proceeds according to its

below:

e The percentage of SOLO Group ‘s total production from
Bangladesh in 2021 was 84,4%

e Factories are visited by Quality, Sustainability and R&D
Director from Head Office. In addition to this, factories
are monitored on a daily basis by either DLO
Management Staff or QC Inspectors who visit factory
during production. SOLO Group QC staffs are very
attentive to even the smallest derogations to social
standards that could lead to non-compliance. On top of
this close monitoring, CSR topics, OT updates, CAP
remediation were on the agenda of every meeting
attended by SOLO Group Head Office and DLO staff.

recommendations.

e Local Quality Control team is also part of the constant
monitoring of factories and are trained by the CSR in
charge to spot potential problems and reports these back
to the CSR in charge.
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SOLO Group sourced from 15 factories of China
summarised monitoring systems are define below

* The percentage of SOLO Group's total production from
China in 2021 was 4,6%

e During 2021 we failed to personally visit all factories due
to increased safety measures by the Chinese Government
related to COVID 19

e Factories were visited on regular basis by our newly
employed CSR responsible based in Hangzhou

e When any Complaints filed against factory through several
internal complaints handling systems, were taken
seriously and resolved promptly. Moreover, GLOBAL
SERVICES helpline number works as a safety net ensuring
that all complaints are well received and taken care of.

e GLOBAL SERVICES conducted two monitoring audits
throughout 2021 in China.

e SOLO Group's CSR responsible in China works in close
collaboration with CSR responsible in Bangladesh, Mr.
Ashikur Rahman who updates all information from the
CAP’s and gives instructions accordingly to China.

SOLO Group sources from 1 factory in Pakistan

e The percentage of SOLO Group ‘s total production from
Myanmar for 2021 was 8,6%

e Factories are visited by Quality, Sustainability and R&D
Director from head Office

e In Pakistan there is unfortunately no FAIR WEAR presence,
neither a help line, only a website, which workers can use
to report a complaint.

e SOLO Group's Buying team, including myself are in
constant contact with the factory, which is operated by a
European Management.



e The percentage of SOLO Group s total production from
Myanmar for 2021 was 1,3%

e Due to the ongoing unrest and unstable situation in Myanmar,
SOLO Group had eventually to move out of Myanmar and place
the orders mainly in Bangladesh.

e SOLO Group has tried to continuously working with Myanmar,
but taking the country’s specific risks into account it became
evident that there was no way under which we could guarantee
the safety of the workers. In line with the HRDD (Human Rights
Due Diligence) and following the UNGP (UN Guiding Principles
on business and Human rights) we decided that, for now, it's
better to wait and see what the future for Myanmar will bring.

e At all times SOLO Group has taken into consideration the
workers rights and the possible impact on workers.

* To us the safety of the workers and their families is our main
priority.

e SOLO Group completed the last orders and tried to double up
the orders, by placing the same quantity in an other country
allowing Myanmar more lead time, but in the end we were not
able to complete the orders and had to abandon Myanmar.

e We are constantly monitoring the situation and are still in
contact with the factory and some of the workers and hope to
return to Myanmar as soon as the situation allows.

SOLO Group sourced from 1 factory in Myanmar:

* The percentage of SOLO Group'’s total production from
France for 2021 was 1%

* Factories are directly controlled by the Quality and
Sustainability department from our Head office in Paris.

* Since 2020 SOLO Group added a new brand to it's
portfolio: ATF Atelier Francais —- MADE IN FRANCE



SOLO GROUP HAS BEEN WORKING
WITH MOST SUPPLIERS SINCE DAY
ONE: MORE THAN 30 YEARS. THESE
LONG PARTNERSHIPS HAVE
CONTRIBUTED

TO ABETTER UNDERSTANDING BUT
ALSO IMPROVED THE WORKING
CONDITIONS. OUR NEXT STEP IS TO
FURTHER IMPROVE WAGES FOR THE
THOUSANDS OF WORKERS HANDLING
DAILY SOLO GROUP’S ORDERS.

Audélia Krief CEO
SOLO Group




An internal complaints mechanism is established in the
majority of the factories used by SOLO Group and will be
further extended during the following years. In factories
where we do not yet have an internal complaints
mechanism, we always make sure that the factory has a
complaints box and a Social Worker so workers can also
report their complaints.

SOLO Group also makes sure and checks that in each
factory that several FAIR WEAR posters have been posted.
Unfortunately, not all workers are willing to file a complaint
and prefer resignation above complaining. This is a year by
year re-occurring fact that we're looking into.

During 2021, all FAIR WEAR posters were renewed for all
factories, together with new posters of the SOLO Group
Code of Conduct, which are displayed at production
locations.

SOLO Group is constantly monitoring and guiding the
factories to improve communication, remediation with their
workers, and encourages them to give suggestions and
advice.

SOLO Group stimulates factories to participate in the Work
Education Program provided by FAIR WEAR - creating
awareness and improving communication and stimulating
an effective grievance mechanism. All complaints are
always treated immediately.

During 2021, SOLO Group received several complaints
through FAIR FORCE, which were all resolved.

In order to achieve this, SOLO Group also worked together
with other members and non FAIR WEAR member brands.



All staff at SOLO Group is informed about CSR related
matters during their first days starting with the company. Al
other staff, whether IT, salespersons or executives are
constantly informed and updated on working conditions in
high risk countries, and how, we as a CSR oriented
company, try to make a change in the textile industry.

SOLO Group's WEAR & CARE program is partly dedicated
to CSR and this program is not only explained to our sales
force, internal and external, but also shared, demonstrated
and explained to our resellers and clients.

Staff from SOLO Head Office also attends the half yearly
FWF member seminar. This seminar is especially meant to
train CSR staff. This way we can learn more about the FWF
complaint procedures, methodologies, issues (like due
diligence) and share experiences with other members.

Beside these we take following activities to inform and to train our staff
about FWF membership:

* Personal Training

* Group Meeting

* Using Fair Wear Logo

* FWF Website Address

* Providing Fair Wear Brochure etc.

* All SOLO Group visitors to any production location must complete the
basic FAIR WEAR health and safety check list

SOLO Group mainly works directly with their production factories, this to
guarantee a shorter communication line, less trouble and creates a
better understanding with the factory and the factory Management.

Some initiatives taken to inform and train our agents are:

* Provide FWF COC, Code of Labor Practice and all other documents
received from FWF.

* Provide internal training from the brand to the agent for introducing
about FWF.

* Invite our agent to the training organised by FWF for the brand
members.



Since our suppliers and workers are key pillars on which
we will build our future we are aware to protect and
safeguard the most important asset to our success, our
workers.

The suppliers and workers are contacted directly or
indirectly by email, through the posting of Worker
Information Sheet showing Code of Labor Practice with
helpline number in local language also by offering
training sessions for the staff and workforce of the
factories.

Some of the following steps are taken to inform factories
and Workers:

Train workers and staff by factory management, supervised
by our own CSR team.

Posted worker information sheets with local complaint
handler contact details in local language.

Provide FAIR WEAR leaflet and stickers, for China we
provide GLOBAL SERVICE leaflets and stickers

Participate in WEP (Work Education Program) provided by
Fair Wear.



In order to monitor our suppliers we keep our own
tracking system, which is being updated on a monthly
basis.

SOLO Group collects all necessary compliance
certifications and double checks these with the factory
management. We also verify and collect the remediation
update of the audit findings.

100% of SOLO Group'’s production locations are

registered with FAIR WEAR.
The FAIR FORCE system is constantly updated.

SOLO Group does not allow any form of subcontracting,
this to guarantee that none of our production can take
place at non-compliant or unknown factories.

Since 2021 SOLO Group also has their own office in
Hangzhou, China with a dedicated CSR responsible.



SOLO Group is committed to do business in a more sustainable manner
and according to the below basic principles that are meeting the
Internationally recognised standards including the UNGP - UN Guiding
Principles on Business and Human Rights

* No forced labour

* No discrimination

* No child labour

* Freedom of association and religion

* Right to collective bargaining

* A salary higher than the minimum wage

* No excess overtime

* Healthy and safety working conditions and environment
* Legal employment contract

SOLO Group Buying team, Quality team, Sustainability and Management
frequently visit all suppliers, inspect production locations and when
necessary takes action.

SOLO Group is also a signatory to the New Bangladesh ACCORD / RSC
(RMG Sustainable Council), AMFORI / BSCI, SAC (Sustainable Apparel
Coalition) and using the HIGG Index to calculate and report
Environmental Impact figures.






At SOLO Group we acknowledge our Social Responsibility,
regardless of the location at which we conduct our business,
whether this is in France, Europe, Asia or anywhere else in
the World, and we have therefore drawn up this present
Code of Conduct in recognition of this fact. It sets out the
principles of business best practices that maintain a primary
and constant focus on the need to observe Corporate
Social Responsibility.

We acknowledge that Corporate Social Responsibility is one
of the fundamental, core principles of business practice.
SOLO Group Code of Conduct has been drafted to ensure
that our products are manufactured under conditions that
reflect our values, in compliance with National and
International Laws and Regulations based on the
Conventions of the International Labour Organisations (ILO)
and the Universal Declaration of Human Rights (UDHR)
convention.

SOLO Group firmly believes that all employees deserve to
be treated with dignity and respect. This in each and every
aspect of the employment relationship. Being directly
employed by SOLO Group or by the factories we work with,
their subcontractors and this throughout our supply chain.

By undersigning this, the undersigning Company,
acknowledges to support us in our Corporate Social
Responsibility plan and the principles it has been based
upon. Should it become apparent that the undersigning
Company is in

breach with these principles and when remediation does
not work, SOLO Group will not hesitate to terminate the
business relation. This can even lead to cancelling
outstanding orders.



SOLO

Group

CODE OF CONDUCT
Ref. COC2021

SOLO Group upholds a strict Sacial, Envircnmental and Safety Policy, in line with our WEAR
and CARE philosophy PRODUCT - PEOPLE — PLANET

“PEOPLE"
At SOLO Group we acknowledge our Social Responsibility, regardless of the lacaticn at
which we conduct our business, whether this is in France, Europe, Asia er anywhere else in
the World, and we have therefore drawn up this present Code of Conduct in recognition of
this fact.
It sets out the principles of business best practices that maintain a primary and constant
focus on the need to observe Corporate Sacial Responsibility.
We acknowledge that Corporate Social Responsibility is one of the fundame ntal, core
principles of business practice.

SOLO Group Code of Conduct has been drafted to ensure that our products are
manufactured under conditions that reflect our values, in compliance with Wational and

Inter | Laws and Regul: based on the C ions of the International Labour
Organisations {ILO) and the Universal Declaration of Human Rights (UDHR) convention.
https-//www. R | rights/

SOLO Group firmly befieves that all employees desarve to be treated with dignity and
respect. This in each and every aspect of the employment relationship. Being directly
employed by SOLO Group or by the factories we work with, their subcontractors and this
throughout our supply chain,

By undersigning this, the undersigning Company, acknowledges to support us in our
Corporate Sogial bility plan and the principles it has been based upan.

Should it become apparent that the undersigning Company is in breach with these principles
and when remediation does nat work, SOLO Group will not hesitate to terminate the

business relation. This can even lead to cancelling outstanding orders.
“Peace, diywiy o epvolty oo o Ay slarer™
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1. Employment is freely chosen

There shall be NO use of forced, mcluding bonded or prison labowur,

Workers are not required to lodge deposits or their identity papers with their
employers and are free to leave their employer after reasonable notice, according to
local Law ~ Selean 10 Comestiass G090 - £105

2. Freedom of association and the right to collective bargalning

All employees have the right to form and join trade Unions and bargain collectively.

The company shall, in those situations in which the right to freedor of association

and collective bargaining are restricted under law, facilitate parallel means of
dependent and free

Workers representatives shall not be the subject of discrimination and shall have

access to all workplaces necessary to carry out their representation functions.
Refevont LO Conventions (087 - COS8 - C135 - R143 - £154

3. NO discrimination in employment

Discrimination under any form will not be tolerated.

Recruitment, compensation and benefit palicy, performance assessment, access to
training programmes, promotion palicy, policies of employment termination,
retirement, and any other aspect of the employment relationship < all be based on
the le of equal opp ities, regardless of race, colour, sex, ~eligion, palitical

affiliation, union bership, v. social arigin, deficienci. handicaps

Rekewmt XD Comveotioes €100 - €112
4. NO exploitation of Child labour

The use of child labour in any form will never be tolerated. The age for admission to
employmant shall not be less than the age of completion of com pulsory schooling,
and in case, not less than 16 years - fefevant (L0 Conwentions C138 - R14
There shall be no forms of slavery or practices similar to slavery, sudh as the sale and
flicking of child debt bondage, serfdom and forced or compulsory labour,
Children in the age of 16 — 18 shall not perform work which, by its nature or the
circumstances in which it is carried out, Is likely to harm thelr health, safety or
maorals - Ankevuse ILP Comvertion €152

5. Compensation and Benefits

Wages and benefits paid for a standard working week shall meet at east legal or
Industry minimum standards and always be sufficlent to meet bask needs of
workers and their families.

Deductions from wages for disciplinary measures are not permitted. Deductions
shall never constitute an amaunt that will lead the employee to receive less than the
legal minimum wage. Employees must be adequately and clearly Informed about the

specific detalls of thelr wages, Including wage rates and pay period.
Relevare L0 Cooventions C131 - 0095 - 6~ 0012

CoC2021-GdW 2

6. Reasonable hours of work

Hours of wark shall comply with applicable laws and industry standards. In any
event, workers shall not on a regular basis be required to work in escess of 48 hours
per week and shall be provided with at least one day off for every seven-day period.
QOwertime shall be voluntary, shall not exceed 12 hours per week, shall not be

demanded on a regular basls and shall always be compensated at a premium rate.
Artesont L0 Conventizos (001 - 0030 - C106 - (OI4

7. Safety and healthy working conditions

A safe and hyglenic working environment shall be provided, and best accupational
health and safety practice shall be promoted, bearing in mind the provailing
knowledge of the industry and of any specific hazards. Appropriate attention shall be
paid to eccupational hazards specific to this branch of the indust ry and assure that a
safe and hygienic work e ent Is provided for. Effective regulations shall be
Iimplemented to prevent accldents and minimize health risks as mudh as possible.
Physical abuse, threats of physical abuse, unusual punishments or d scipline, sexual
and other h and inti ion by the employer is strict ly prohibited,
Fedewact (L0 Comvwentions CI55 « (164 « C2184

8. Legally binding employment contract

Obligations to employees under the labour or sacial security laws and regulations
arising fram the regular employment refationship shall not be avoided through the
use of labour-anly contracting arrang or through app hip sch
where there Is no real intent to impart skills or previde regular ermplayment.
Younger workers shall be given the opportunity to participate in education and
training Programmes — Releant (0 Comentians (055 - (158 - C175 - C177 - €181

SOLO Group is a member of FAIR WEAR and a signatory to The Bangladesh ACCORD (RSC)
All undersigning companies must follow these guidelines and will have to be audited and

i 4 Jingly {whenever avail in the country of oparation)

A Corractive Action Plan (CAP) must be put in place and followed up whenever requested.

“PLANET"
AL SOLO Group we apply a clear p dure for waste 28 t, storing, h and
the disposal of chemicals including the use of an ETP plant (Effluent Treatment Plant) that
meets or exceeds the required legal minimum capacity (whenever needed) and preferable
blodegradable.
All undersigning Companies must produce a clear procedure manual te dem onstrate their |
Management System and show that social accountability, environmenta | and human health
criteria are met, along with and and anti uptian policy the
their business activities.

CoC2021-GdW/ 3

The undersigning ies are fle for the imp) jon and
5 by taking and internal dialogue, throughoat theie supply

chain.

SOLO Group does not allow any form of sub contraction without prior netifics tion in writing
and approval of the propased subcontractar. It goes without saying that s Il 37 parties and
consequent subcontractors must undersign and agree ta aur SOLD Group Coce of Conduct,

this thraughout the complete supply chain,

“PRODUCT™

The undersigning companies also confirm that the following certification (OKG-TEX -
OCS/OCS100 — GOTS — GRS whanever spyicon'e), 3@ In place, valld and timely renewed. The
ronawal process for renewing certificates must take place before the praviow centificate
expives, A written canfirmation of the renewal process must be given, wheneser requested.

SOLO Group will nat accept any products without valkid OKO-TEX certificat e ard in bne with
the REACH regulations.

We also reserve the right to conduct factory atany time, d or
unannounced, checking rusning production, business practises, records and we also reserve
the right to conduct interviews with employees,

can be wither by lves or through ary accredited 3 party,

Audélia Krief

Quality, Sustalnablity and R&D / Chief Exescutive Officer

By undersigning this Code of Conduct, the undersigning Company confirms to bisve received,
read and understand the content of the SOLO Group Code of Conduct and talkes full
respansbility to comply with the contents of this Code of Conduct.

Date, Company stamp and Signature ©

CoC2021-GdW 4

social report 2021



All partnering SOLO factories in Bangladesh, China,
Cambodia, Myanmar and Pakistan have water
treatment system in place to minimise the environmental
impact of the (dyeing) process and ensure that water is
treated as the invaluable resource it is.

Whenever possible and as much as possible we choose
to produce our garments with organic cotton. Not only
does organic cotton need less water in crop production:
It's also not polluted by harmful, contaminating
pesticides and chemicals.

Proper water treatment at the fabrication and dyeing
stage of the SOLO production process is a key concern
to us. During the production process water is used for
dyeing, washing and printing textiles. This inevitably
generates water-based toxic waste. Legal requirements
stipulate that waste water from this process must be
treated in such a way that it can safely be released back
into natural environment.

All our partnering factories in Bangladesh have state-of-the-
art ETP’s with in-house specialists and testing facilities.
SOLO periodically monitors the treated waste water by

testing the water’s pH, DO, BOD, COD and TDS both in the
factory and government laboratories to ensure it's safe.



FACTORIES

OUR
N BANGLADESH

e Total 20 factories (25 units)
* Smallest factory 350 employees
* Biggest factory 11.350 employees
* Average 2.000 employees

* 84,8% of our 2021 turnover

* Average leverage of 30% @ @ @ m
R e

* % of audit at our partner factories:
*80% Fair Wear (100% declared)
*100% BSCI
*95%  Accord (100% declared)
*65% Smeta / Sedex

* Several factories are also audited by:
* Fair Trade
* BetterWork / ILO
* SAC (FEM / FSLM)

* The styles we mainly produce:



OUR FACTORIES
IN CHINA

e Total 15 factories (25 units)
* Smallest factory 35 employees
* Biggest factory 600 employees
* Average 180 employees

* 4.6% of our 2021 turnover

* Average leverage of 6.4%

=1
<
DB

* % of audit at our partner factories:
e 55%  Fair Wear (100% declared)
*80% BSCI
*15% Sedex

* The styles we mainly produce:



* Total 1 factory
e 652 employees

¢ 8,6% of our 2021 turnover

* Average leverage of 20%

* % of audit at our partner factories:
¢ 100% Fair Wear (100% declared)

e 100% BSCI

e The styles we mainly produce:

OUR FACTORIES
IN PAKISTAN



Global Recycled
w_ Standard

OEKO-TFX® OEKO-TEX®

e 00
obiiiiac obiiiido
I TFE°
09.HIN.64705 HOHENSTEIN HTTI 09.HIN.64705 HOHENSTEIN HTTI
Tested for harmful substances. Tested for harmful substances.
www.oeko-tex.com/standard100 www.oeko-tex.com/standard100

° CO
FA/R 1 Lo HI \ PCTA-APPROVED
WEAR gcgv‘thfpuorpors! @ ACCORD |I‘|dg)g( é Sustainable { VEGAN }

Apparel Coalition
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